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branding in India is language.

One has to render a concept in
different languages to satisfy the length
and breadth of the country.”

Making this remark at ‘Insight On
Branding', a book- reading session held at
the Taj Deccan in the city on Thursday,
advertising veteran Sridhar Ramanujam
said that was one of the reasons for
advertisers 1o opt for celebrities for brand
promotion.

On the occasion, Sridhar read out

' (THE big challenge that confronts

excerpts from his latest 400-hundred-
page book titled One Land - One Billion
Mindsin the presence of a select gathering
of book lovers.

‘Apart from giving insights into some of
the popular brands, Sridhar's book widely
talks about advertising and brand
positioning in India. In his own words,
“It's about consumers, brands and
communication.”

He also spoke about what the average
Indian consumer looks for in 2 brand and
how Indianisation of advertisement
helps.

The book was released by Taj Deccan
general manager Rana.



